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What is the difference between a church capital campaign and fundraising?

 Fundraising programs are …

 A service or product in an exchange for a contribution 

 Capital Campaign programs are …

 Biblical stewardship through the freewill of God’s people, over and above tithes and 
offerings

Capital Campaigns and Fundraising



Fundraising Examples
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In a typical annual campaign – the money that organizations 
raise each year for general support –

 10% of the donors yield 60% of the money;

 20% of the donors yield 20% of the money;

 70% of the donors yield 20% of the money.

Based on our current pledges & size of community ….

Gift Range Chart



Gift Range # of Gifts Needed # of Prospects Total $ Per Range

$300,000 1 1 $300,000

$200,000 1 $200,000

$100,000 2 1 $200,000

$50,000 3 $150,000

$20,000 5 5 $100,000

$10,000 5 5 $50,000

$5,000 10 4 $50,000

$2,500 10 $25,000

$1,000 25 8 $25,000

Total 60 24 $1,100,000

60%

25%

85% 15%

10%

5%

% of 
donors

% of 
donors

% of 
funds

YIELD



$200,000

+ $778,750

$978,750 

Where Are We Now?

$200,000

+ $88,550
(Pledges Received)

$ 288,550 

Church Savings Account

Total Pledges

Total Pledges 
Outstanding

$ 690,200 



What Have We Paid?

$154,453.47  since 2007



What Have We Paid?



What Have We Paid?



Print Media
 Refresh / Redesign of current Capital Campaign Brochure
 Formal letters to be sent all parishioners to launch Capital Campaign 
 Refresh current parking lot sign onsite (faded) to also include website information to direct 

people as a way to introduce to our Mission

Electronic / Social Media
 Refresh social media (Facebook) with link to Capital Campaign on new website
 Develop a timeline for future milestones as well as those already reached
 Media / Video on new website to speak about our history and current plans for growth 

Formal Presentations
 *** Coming Soon ***  Launch Capital Campaign and introduce “Commitment Sunday” to 

secure new pledges and prayerful celebration at a potential groundbreaking ceremonial mass

Blended Communication Approach



 Communication is key for engagement within the parish and potential 
donors from the outside community.  We need your help!

 Need to engage current pledges that have fulfilled their commitment as 
well as those that still need to pay.  Any dropouts may require 
adjustments to the campaign goal.

 Need to lock down a campaign goal once budget is received at the end 
of May to launch Capital Campaign and communication strategy. 

Summary & Next Steps




